
The 
future of 
Contact Centers
Contact Centers have evolved much 
in the last decade. We have seen 
Contact Centers evolve from call 
centers to cove more channels like 
messaging, social media, chatbots. 
Automation has enhanced efficien-
cy. What can be next?

Contact Centers will transform into 
Customer Experience Centers that go 
beyond traditional customer care to 
Big Data hubs that process data from 
every customer touch point. The Hub 
will serve all departments with insights 
and direct customer engagements that 
will shape the overall strategy towards 
customers

Efficiency Analytics Insights

The focus will shift from reducing 
operational cost of contact centers 
to improving the experience and 
lifetime value.



The most important benefit of Customer Experience Centers is Business integration 
with all teams working from shared data and insights.

As a showcase for this revolution, ccc has been at the forefront of Customer 
Experience Centers in Saudi Arabia. We are helping our customers with 
outsourced customers experience centers which they use as a treasure of 
customer data to improve their busine on all fronts. 

In the Customer Experience Center model, Marketing is data driven, better targeted 
to different customer segments, and more in context at the right time. Marketing will 
be more geared to build large communities of advocates and loyal customers. 

Sales will be more personalized, social, 
based on actual customer behavior, and 
leverages the community of loyal brand 
followers. Customer Care will be more 
efficient, and better understanding for 
the customer history. Thanks for the 
360-degree view of customers interac-
tion.large communities of advocates and 
loyal customers. 

always ready

Welcome to the new world of Customer Experience Centers.
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